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FROM MLS TO NSL: 
THE DATA-DRIVEN 
COLLECTIBLE SERIES

THE PROJECT

Designed as a stadium collectible to give back to matchday fans, this project explores how visual data can 
deepen fan connection. Initially conceived as a folding zine/poster for an MLS franchise, the project 
strategically pivoted to focus on a club in Canada's newly launched Northern Super League (NSL) a�er the first 
meeting with the team.

�is shi� demanded deeper original research to uncover the new league and team data. �e ultimate goal 
was to translate player performance, career trajectories, and club history into a visually compelling editorial 
narrative—turning complex statistics into a keepsake zine that celebrates the momentum of women's 
professional soccer. For the project the team decided on doing the project for the Vancouver Rise FC.



GO FURTHER.
BEING PART OF THE 
ENTIRE PROCESS.

OBJECTIVE

�e objective is to bridge 
editorial design and data- 
visualization within the world 
of professional sports. �e team 
will be part of a 360o  project. 
From creating the concept, 
content research, writting, 
editing, design and production 
process.

Specific goals include:

Visual Identity: Develop a visual 
style that connects deeply with 
the club’s established identity.

Format: Create a multi-page 
folding zine that unfolds into a 
full-sized club or player/s 
poster.

Value: Foster a sense of pride 
for fans by creating a 
high-quality collectible zine 
available at home games.

Professional Growth: Develop 
skills not just as a designer, 
but as an information specialist 
handling the entire process 
from content creation to design 
and production.



Humanizing greatness 
through data: Performance data 
isn‘t just a list of numbers; it’s 
the evidence of a club, and 
player‘s dedication, growth, 
and impact on the league.

CUSTOM PUBLISHING,
BRANDED CONTENT.

KEY MESSAGE(S)

Empowering the modern fan: 
Translate complex club history 
and performance data into a 
clear visual project that gives 
the fan the tools to understand 
the club, and its players better.

A tangible piece of club 
history: Every match is a 
moment in history, and this 
zine serves as a physical 
artifact that commemorates 
the stars and milestones 
of the club, while creating a 
unique brand product.



THERE CAN‘T BE GREAT DESIGN 
WITHOUT GREAT CONTENT. 

THE PROCESS

Great editorial design isn't reactive—it's proactive, and collaborative. 
When designers are deeply involved in the creation process, they don't just layout content; 
they understand it, shape it, and make it far more powerful, making them vital editorial partners 
in the development of any publication.

Daniel Esqueda | Creative Director | Esqueda Design



THE PROCESS

CONCEPT 
CREATION RESEARCH DESIGN

WRITING
AND EDITING

VISUAL CONCEPT
AND STRATEGY



THE PROCESS

�ese images offer a small glimpse into the extensive work developed by the team throughout the project.

Brand AuditMind Map



THE PROCESS
Content approach 2-3

Content approach 4-7

Color palette Type proof Type proof



THE PROCESS

Page sketches



THE PROCESS
Cover sketches (hand drawn + digital)



THE PROCESS



THE PROCESS
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FINAL PUBLICATION





FINAL PUBLICATION





24” X 36“ POSTER



CALL TO ACTION
BACK COVER

�e back cover serves as a direct call to action 
promoting club memberships. Integrated 
QR code give fans instant access to membership 
options on the club's website and connect them 
directly to its social media channels.

Accionable QR code. Yes, you can scan it.



Unfolded zine front.
24“ x 36“ poster on the back.



Disclaimer & Acknowledgments
�is project is a non-commercial, and educational exercise created solely for portfolio development as part of the  Project-based Mentorship Program 
of the RGD (�e Association of Registered Graphic Designers). All imagery and team assets were sourced from the official Vancouver Rise FC website, and 
other media sources. All rights, logos, and trademarks belong to their respective owners.

THANKS


